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KomaHga komnaHun Marketing To Business Russia ocHoBaHa B 2014 ropgy.

OcCHOBHbIE HanpaBneHne KOMMNaHNMM — 3TO MapKETUHIOBbIE NCCNeAoBaHNA ONd
KOMMaHun cektopa B2B, pa3nuyHble BUAbI An3anHa, OpeHOnHr U KOHTEKCTHas
pekrnama.

OnbITHbIE MapKeToJ1orm, SKOHOMUCTHI, CbI/IHaHCI/ICTbI, |EI,I/I3aI7IHepr BCerga rotoBbl
OTBETUTb Ha Bally BOMPOCHI.

Hawm KnneHTbl 3TO NPON3BOACTBEHHbIE KOMMNAHUN, SKCMOPTEPLI 1 UMMOPTEPHI
ToBapoB. Mbl paboTaem Kak ¢ KpynHbIMU UrpokaMu pbiHKa B2B, Tak n ¢
CEKTOPOM cpefHero n manoro ousHeca Poccuw.

Ha npoTspkeHun aByx NeT Mbl yCcrnenu 3apekoMeHnaoBaTh cebsi cpeaun Halmx
3akasumnkoB, YTO NO3BOMAET HAM PACLUNPATLCS, UATU B HOTY CO BPEMEHEM W
NpUBIEeKaTb HOBbIX KITMEHTOB.
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MapKETMHFOBbIe nccrieaqoBaHus

Marketing To
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 AHanus cnpoca Ha npoaykumio cpeav B2B Russia
« C6op n aHann3 nHdopmMaLnm NO KOHKYPEHTAM, KOHKYPEHTHOMY OKPY>KEHUIO
« SWOT, PEST, ABC, XYZ - aHanu3bl 1Mo OTHOLLUEHUIO K KOHKYPEHTHOMY
OKPY>XEHUIO 1 NPOAYKTOBOM MaTpuLe

* AHanmMa peknamMmHom 1 MapKeTUHIOBOM aKTUBHOCTUN KOHKYPEHTOB

* AHKeTMpoBaHME U NHTEPBLIOMPOBAHNE COTPYOAHUKOB KOMMAHNM KOHKYpeHTa
* AHanus npom3BoACTBEHHbIX MOLLHOCTEN KOMMAaHUN

* AHanua npogax B paspesax KOHTpareHToB C BbIBOgaMU U
nepBoOHa4YarnbHbIMW PEKOMEHAAUUSAMMN MO paboTe C KOHTpareHTamm

* AHanu3 NoCTaBLLMKOB U 3aKYrNOK BO BHELUHEWN N BHYTPEHHEN cpeae

Ham poBepsitoT CBOM MapKeTUHT:

IPOGAABSHC =\ =
CCTE‘ TPYIITIA KOMITAHMTT UB a KOHHSEIﬁ
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KoHTekcTHasa peknama YANDEX/GOOGLE

PaspaboTka TeCcToBbIX, DaHHEPHbLIX N TEKCTOBO-rpapuyeckmx oobusaBneHnn
[eTtanbHas npopaboTka Bcex 0bbsABNeHumn ¢ nobbsiv kon-som KSU
ToyeyHoe ynpaBneHne ctaBkamu B Kaxkgon KamnaHum (PydHoe ynpasneHue)
Pa3buBka no ropogam, permoHam, Hactporka TapretuHra

Bce ob6bsaBneHnsa npopabartbiBaloTCsl HAa OCHOBE KItoueBbIX dopa3

KOHKYPEHTOB.

Beibupaem TonNbKO LeneByo ayantoputo
Beibop cTpaTernn n ontuMmmnsaumm cTaBok OTHOCUTENBLHO crneLlpasMeLLeHmns

Ui BXoda B rapaHTuto

BbicTpast, NOHATHAas N CTPYKTYPUPOBaHHAsi OTYETHOCTb MO 3anpocam,

KOHBEPCUAM, nepexogam m 3atpartamM Kaxayro Heaesrto B NoHeaAeSIbHUK

C Hamu, Bbl CHWXKaeTe CBOM 3aTpaTthbl HA KOHTEKCTHYIO pekrnamy, Ao 30%

Ham poBepsoT BeaeHne pekrnamMHbIX KaMnaHUM:

Coomme Vuma
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Ycnyrn B obnactu [inzanHa

Marketing To
« PaspaboTtka bpeHa-Oyka Business

* ®VpMEHHbIV CTUMb U KopropatuBHas aaeHTuka Russia
« [lnsanH nonurpadgpum n npoMo marepmanos

» Buayanusauuns norotuna/bpeHga komnaHum

* BusyanbHble pelwleHna ansg ynakoBOK NpoayKLUnn
 [NnakaTHasa npoayKums, B TOM YMCre pekriamMHble niakaThbl
« Cucrtembl HaBuraumm (ykasartenu, 3Haku n npoyee)

» [nsanH cantos (web-an3samH)

* [1poMbILWIIEHHBIN ANU3alH B pasnuUyHbIX 00nacTsax

Ham poBepsatloT cBOU AU3aWH:

C IIPODPAABSIHC E B S C AN ;L%dﬁ

4 TPYTITIA KOMITAHIIT

Um.wa
_ Mormam e 5
| "Hepuniii Connaanuniii" | "B TBoém Dome!” w BARRACUDA 4 KOLIMAR
<=HPOXY TS I AR N1 ——————— = one to one marketing
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Ycnyrn B obnacTtu paspabotku bpeHaa

Marketing To
* AHanun3 No3nunoHnpoBaHNA bpeHaa Ha pbiHKE (40S1S, KOHKYPEHTHI, Business

NPOM3BOLACTBEHHbIE MOLLHOCTM) Russia
* [NpopabaTbiBAETCA HOUMUHI U CTUINIUCTUYECKNE MCUXONOorndeckmne
ocobeHHOCTN bpeHaa

* AHanus aygouTtopuu, KoTopasi oTaaeT npeanodyteHne "KrnoHy" opeHga

* Y4yuTblBaeM JNIMHIBUCTUYECKNE OCODEHHOCTU, ecnn bpeH BbIBOOUTCA Ha
3apybexHbIn PbIHOK

* [1lpopaboTka HEMMUHIa U IPUONYECKUX COCTaBNAILWNX BpeHaa

« Ha atane paspaboTkmn bpeHaa No 3aBepLUEHUIO 3TanoB, NPoBoaANTCA OOKYC-
rpynna

Ham poBepatloT OpeHauHr:

Marasznn
CHPO(DAAMIHC "Hepuii Connantmuii” 4 KOLIMAR
C‘E TPYTITIA KOMITAHIIT T .opoxyursirpasmaaman!?
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Hawuy BO3MOXHOCTHU

* Mbl npoBOOMM NCCnegoBaHUSA Ha BCeEX NPOU3BOACTBEHHbIX PbIHKAX U CTpaHax
Poccun n CHIC

* Y Hac eCTb BO3MOXHOCTb NPOBOAUTb rMyboKMe nccnegoBaHmsa Ha TEPPUTOPUN
YkpauHbl u Pecn. Kpbim

* [loHATHaA 1 CTPYKTYpnpOBaHHAA OTYETHOCTb MO MAPKETUHTY, pekname,
npoaaxam

* Mbl paspabartbiBaem cTpaTernm passuTus NpeanpusaTus Ha OCHOBE pearnbHbIX
nokasaTesien pblHKa U aHanu3npyem Kak OTKPbITYIO, Tak U 3aKpbITYIO
NHGOPMaLINIO U3 Pas3fNYHbIX NCTOYHUKOB.

« Bawa peknamHaga komnaHua Yandex/Google — TO4HO cermeHTUpoBaHHa Ha
NOTEeHUMarIbHOro KNueHTa

* Haw gmnsamH npoekt unu 6paHg — 3TO HEe OTPMUCOBKA JloroTuna u
CTUNNM3auus, 3To NII0LOTBOPHANA M KpornoTnimBas pabota HECKOSbKMUX YENOBEK.
* Hawa komaHga — aTo npodpeccmnoHarnbl CBOero gena, Kotopble BrageroT
boraTblM MHCTPYMEHTapmeM B cBomx obnactax. [1o atomy Baw npoekT,
peknamHaga KoMnaHus, An3amH MeponpuaTua, OpaHa, MapKETUHIOBOE
nccnegosaHne OygetT Ha caMOM BbICOKOM YPOBHE. M 3TO gOKa3aHO HalnMu
KITMeHTaMn.

C yBaxeHuem K Bam n Bawemy 6usHecy!

KomaHpa komnaHum M2B - Russia!
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